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VOICE
O F  B U S I N E S S

P A I D  A D V E R T I S E M E N T

What’s keeping 
business owners 
up at night is 
something we 
ask our members 
regularly. 
Keeping a pulse 
on pressing 
issues is what 
we do. � ere’s 
a lot of answers 

to that question these days although 
cautious optimism abounds as 
more and more become inoculated 
against COVID-19 and certain key 
industries painstakingly reopen such 
as tourism.
One issue has emerged as the biggest 
challenge facing businesses and will 
take its place as an imperative when 
the Hawaii State Legislature opens. 
It’s the unemployment insurance 
tax increase on employers, which is 
scheduled to take place in March.
Hawaii held the nation’s unfortunate 
distinction of having the highest 
unemployment rates and the most 
business closures per capita at various 
points during the COVID-19 
pandemic. When hundreds of 
millions of dollars in reserves of the 
Hawaii unemployment fund were 
paid out, the State Administration 
had to take out a federal loan. 
Replenishing the fund through 
employer payroll taxes will take time 
and the speed of recovery depends 
on government restrictions and 
economic resiliency. 
Organizations of all kinds are in a 
precarious position.  For example, an 
organization, whether it’s a nonpro� t 
or business, that’s paying $600 per 
employee may pay upwards of $2,500 
per employee if nothing is done to 

STATE LEGISLATURE WILL NEED 
TO ADDRESS UNEMPLOYMENT 
INSURANCE TAX ISSUES 

  
with Jocelyn Collado, APR 

Senior Account Director&AQ
Ask

the Expert

Q   How can traditional PR boost your business in the  
 'new normal'? 
A   Businesses are reevaluating their budgets. Yet, we 
all know that keeping connected with consumers is 
vital. Here’s why investing in traditional publicity can be 
valuable for your company in the New Year:
 ∙ Public relations provide one of the most cost-e� ective 
   paths to rebuilding and growing your customer base 
   and enhancing your marketing strategies, o� ering 
   impressive potential for ROI. 

 ∙ A well-crafted PR campaign gives legs to your company’s brand story, 
   developing fresh angles that keep consumers engaged while maximizing 
   awareness with new audiences.
 ∙ While bad press is never good for a business, in the current marketplace it is 
   all the more damaging. PR agencies versed in issues management can not 
   only mitigate the impact of a negative story, but also craft positive messages 
   that transform the narrative. 
 ∙ Maintaining an ongoing dialogue and good relationships with the press 
   through the help of PR professionals exponentially increases your pro� le. 
   Not only is your business more likely to stand out from the crowd, but an 
   uninterrupted familiarity with your organization increases accuracy in 
   reporting and provides a deeper understanding of the brand.
Meaningful PR strategies for your business today can help shape a vibrant 
story for the future. Enlist the help of communications professionals to develop 
a plan, and reimagine the dynamic possibilities for 2021.
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mitigate the huge tax increase.
� is isn’t the � rst time that we’ve 
faced this challenge. It’s happened 
twice before during periods of 
recession in 2009 and again in 1976. 
In 2010, Chamber of Commerce 
Hawaii helped to fast track 
legislation by working with the 
Legislature to � nd compromise and 
remedy. � e unemployment is funded 
entirely by employer payroll taxes, 
which means that employers carry 
the burden entirely.
� e bottom line is that this issue 
will a� ect everyone--employers, 
employees and the unemployed.
Next week marks the opening of 
the Hawaii State Legislature and 
Chamber Week, a free weeklong 
virtual series of events from January 
19 to 22 in which businesses and 
the community come together with 
policymakers including Governor 
Ige, Lt. Governor Green, Honolulu 

Mayor Blangiardi, Hawaii Island 
Mayor Roth and legislators. You can 
register at cochawaii.org to join us.
Let's seek solutions to this one and a 
variety of issues a� ecting businesses. 
We look forward to tracking and 
advocating for the survival and 
recovery of businesses statewide.

TESTIMONIAL

T he Chamber continues to 
impress us with their ability 

to adapt to the business challenges 
speci� c to Hawaii. By embracing new 
ideas and ways of communicating, 
they have continued to provide 
relevant support and education 
to their members throughout the 
pandemic. 
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