
32 PACIFIC BUSINESS NEWS

Q: How can 
your brand 
get its visual 
storytelling in 
focus?

A: Leveraging 
imagery to illustrate 
a brand’s story 
is an invaluable 
marketing tool, 
creating even 
more memorable 

and influential campaigns across a variety 
of channels—website, social media, emails, 
advertising, publicity and more. The New Year 
offers renewed opportunity to help customers 
find deeper meaning in your brand. So how can 
you improve your visual storytelling in 2022?

• Be authentic. Before sharing your story 
with others, it’s imperative to understand your 

brand and remain true to its tenets. What does 
it stand for? What are the values? 

• Respect your audience. Know who they 
are and make engagement relevant. 

• Show, don’t tell. Visual brand storytelling 
done right connects directly with emotions—
don’t get in the way of your customers’ 
experience. Identify b-roll, graphics, interviews/
testimonials that resonate honestly and avoid 
needless text. 

• Develop a narrative. Look to time-
honored story devices and structure for 
inspiration—such as showing audiences a 
challenge, followed by a solution or call to 
action.

What’s your story? Make a resolution to 
work with marketing-communications experts 
to cultivate your visual narrative and customer 
loyalty. You’ll ensure your brand’s distinct voice 
and vision are meaningfully articulated with a 
lasting impression.
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As we close the door on 
2021, we have a lot to reflect 
on. Our state continues to face 
the challenges of navigating 
through the pandemic, the 
historic flooding in December 
and the high cost of living, 
amongst other issues. However, 
through it all, our communities, 
as they did at the height of the 
pandemic in 2020, continue to 
push forward with resilience, 

grit, collaborative partnerships and innovation. 
The Chamber continued to focus on initiatives to 

help our local businesses, schools and students, and 
communities navigate the pandemic:
•  2021 legislative advocacy efforts that saved the 

business community over $1 billion which, in turn, 

kept doors open and saved jobs.
•  Launched Hawaii2Work online resource to address 

Hawaii’s workforce shortage, help dislocated workers 
find jobs and encourage our business community to 
invest in their future workforce by participating in 
work-based learning with our public schools.

•  Enhanced Hawaiiishiring.com to better serve job 
seekers.

•  Launched our Voice of Business podcast as a means 
for local, small businesses to share their stories, as well 
as to provide resources for businesses.

•  Created the first-ever Manufacturing Certificate, in 
partnership with HTDC, to prepare our high schools 
students for future manufacturing-related jobs.

•  Launched the first-ever Work-Based Learning 
Student Advisory Board.

•  Launched the first-ever Chamber Young Professionals 
Mentorship program for high school students.

•  Launched an internship program to provide high 
schools students with work-based learning excursions 
to better connect them with businesses and future job 
opportunities. 

•  Conducted a study and published the IT Workforce 
Needs Report to determine the needs and priorities 
for Hawaii’s local technology sector of the future.

•  Launched HiringNow, in partnership with Hawaii 
News Now and Kamehameha Schools, to provide 
employment opportunities and a statewide virtual job 
fair featuring various Kamehameha Schools tenants 
across Hawaii.

As we open the door to 2022, we, as a state, need to 
continue to work together and be flexible and adaptable 
during these fluid times. We need to build hope and 
optimism during these difficult times so that, together, 
we can move forward towards a brighter future.

REFLECTING ON 2021

Sherry Menor-McNamara
President & CEO

“The Chamber has 
provided me with 
an abundance of 
resources, support 
and insight when 
working with our 
local small business 
stakeholders. Over 
time, my involvement 
has increased through 

committee work, mentorship programs 
and the Chamber’s Young Professionals 
(YP) Program. I strongly recommend 
local businesses join the Chamber and 
encourage their employees to get involved 
in the multitude of available programs. 
Aloha and mahalo nui loa to the Chamber 
of Commerce, the YP Program and all the 
wonderful professionals I’ve met for this 
opportunity of growth!”

EDWARD CORDASCO
Sales Executive
Kaiser Permanente Hawaii

Adobe
American Cancer Society
Hawaii Real Podcast
Time to Eat Hawaii

Sherman Chum, Fairway 
Independent Mortgage 
Corporation

James Kim, Gucci

CHAMBER WEEK
JANUARY 18-21, 2022
• Jan 18 – Rallying in 2022 Presented by 

HTDC & INNOVATE Hawaii
• Jan 18 – From Hawaii to the Hill Presented 

by Zippy’s Restaurants
• Jan 19 – Opening of the 2022 Legislative 

Session
• Jan 20 – Elevating Voices from the 

Classroom Presented by Hawaii Dental 
Service

• Jan 21 – Virtual Tech Job Fair Presented 
by HDTC

• Jan 21 – YP Trivia Night Presented by 
Ulupono Initiative

Visit cochawaii.org for more information 
and to register.

UPCOMING EVENTS

Susan Wright
Director of Creative Services
Becker Communications, Inc.


