
While our state continues its recovery from the 
impacts of the pandemic, and with costs continuing to 
climb, the Chamber is continuing to support members 
with new initiatives and serve as a trusted and 
influential organization at the forefront as an advocate 
for business. With the start of the new fiscal year, we 
wanted to share highlights of the Chamber’s work on 
behalf of local businesses.

Our accomplishments are due to the effective and 
successful working relationships the Chamber has  
with its Board of Directors; educational  partners; 
Neighbor Island, Kapolei and other Chamber partners; 
local government agencies; and our Investors’ Circle 
members, as well as other stakeholders.

Membership 
• Welcomed 114 new members, the highest annual 

number in nearly a decade.
• Achieved a retention rate of 85% during a 

pandemic, a testament to the resiliency and 
commitment of our local business community. 

Business Advocacy 
• 2022 legislative session was successful with the 

passing of the Chamber’s 4HI legislative package 
and with its defensive efforts on bills that would 
have inhibited economic growth. 

• Tracked hundreds of bills that would’ve affected 
business and testified on over 80 bills.

• Prioritized two bills to help solve the workforce 
shortage (HB1561 and SB2826). 

• Focused on a policy that would increase 
minimum wage, without adversely affecting 
small businesses still recovering from the 
pandemic, making the Earned Income Tax 
Credit permanent and refundable. 

• Advocated for policies to assist small businesses 
and manufacturers.

• Initiating Freshman Legislator Orientation 
to educate newly elected legislators on the 
Chamber’s legislative priorities and provide 
members with an opportunity to network with 
freshman legislators.

Education & Workforce Development
• Sector Partnerships in healthcare, IT and 

engineering brought more than 210 industry 
partners together to provide workforce 
development solutions and collaborations with 
education partners.

• 45 students experienced high-quality mentoring.
• 46 students earned a manufacturing 

certification.
• 62 local educators experienced an externship.
• 319 students experienced a virtual tour and/or 

field trip.
• 667 students participated in a mock job 

interview.
• 1,411 students participated in a guest speaker 

experience.
• 198+ employers participate in work-based 

learning.
• 3,130 students and educators experienced work-

based learning this school year.
• HawaiiisHiring.com reached 80,000+ residents 

and continues to partner with community 
stakeholders to increase job and training 
opportunities in growing and in-demand 
industries.

• Formation of Work-Based Learning Student 
Advisory Board, the first in the state, as a means 
of getting student feedback on the state’s WBL 
initiatives.

Events and Programs
• Transitioned from virtual events to hybrid with 

in-person and virtual events.

• 25 events, 2,875 attendees.
• Business After Hours (BAH) networking 

returned after a two-year hiatus with a sold-out 
crowd of 150+ people at BAH presented by 
Southwest Airlines in March 2022.

• CEO Leadership Series returned in-person after 
a two-year hiatus with high levels of engagement 
from C-Suite attendees.

Marketing/Communications
• More than 2,000 downloads of Voice of 

Business podcast since April 2021 launch, with 
19,543 social media impressions and 7,300 
website page views. 

• At 30%, open rate of e-Voice of Business 
newsletter reached highest level ever.

• Social medial follower growth of 16,100+.
• Website page views averaged 36,000+ per 

month.

Young Professionals Program
• Transitioned from virtual events to hybrid with 

in-person and virtual events.
• 31 events, 977 attendees and 9 sold out events.
• Launched 3 new programs: 

• YP Wahine – focused on women’s 
leadership and development

• YP HI Mentor – high school mentoring 
program

• YP #4HI Civic Engagement – getting YPs 
more involved with the legislative process.

• Membership increased from 256 to 320 
members, an increase of 64 members.
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AllAloha247

CJ Jones Enterprise LLC

Hale O Meleana

National Charter Bus Honolulu

Trade Shows Hawaii

Courtney Booth, Hawaii Opera Theatre

Kay Fukunaga, Hawaiian Electric 
Industries

Erika Galarneau, Cades Schutte LLP

Bryson Kashiwaeda, Matson

Kelli Katsuda, Bank of Hawaii

Mizuki Lee, The Queen’s Health 
Systems

Alex Lim, Hawaiian Electric Industries

Eamonn Meisinger, Pair, LLC

Shouma Moniz, Springboard 
Hospitality

Stephanie Rodriguez, SpotOn Transact

Anthony Ryan, Central Pacific Bank

Toren Yamamoto, Damon Key Leong 
Kupchak Hastert

PROUDLY SPONSORED BY

*YP EXEC CONNECT
Thursday, August  25, 2022

ANNUAL EMPLOYMENT LAW SEMINAR
Friday-Monday, August  26 – 29, 2022

HAWAII IS HIRING VIRTUAL JOB FAIR
Wednesday, September 14, 2022

*YP COMMUNITY CONNECT
Tuesday, September 27, 2022

BUSINESS ON THE GREEN GOLF 
TOURNAMENT PRESENTED BY ALSCO
Monday, October 3, 2022

*YP – Young Professionals
Visit cochawaii.org for more information 
and to register.

UPCOMING EVENTS

Q: What is the mission of Pacific Business News?
Oh, that’s easy! Our mission is to help you grow your business, advance your 

career and simplify your professional life. We do that by providing timely, local 
business intelligence you can use.

That’s the big picture view. Here are more specific ways PBN does that, as 
part of American City Business Journals:
1. Daily news and weekly print editions. Five days a week at our website, our 
reporters tell you what’s happening in their beats —commercial and residential 
real estate, tourism, restaurants and retail, banking and finance, energy and 
innovation. Each Friday we deliver a print edition that sums up the biggest 
stories, with cover stories that dive more deeply into what the business news of 
the day means.
2. Panels & roundtables. Whether focused on an industry or a region, our 

discussions with Hawaii’s top business leaders keep you apprised of the trends shaping Hawaii as a 
place to business. These conversations explore the challenges we all face, discuss solutions, and identify 
opportunities you can act on.

3. Recognition programs. Women Who Mean Business, 40 Under 40, Inno on Fire, Business Leadership 
Hawaii and so on, exist to celebrate business success and community engagement. Getting selected by 
our team for inclusion helps boost your brands, even — maybe especially — your individual brands. 
We turn to these honorees for insights into how they achieved their success so that readers have the 
inspiration, and information, to do likewise.

A. Kam Napier
Editor-in-Chief
Pacific Business News

BENEFITS OF MEMBERSHIP

The Chamber is 
a well-respected 
business organization, 
providing effective 
advocacy on behalf of 
businesses of all sizes. 
They keep us aware of 
emerging issues and 
government policies 

that could impact our ability to operate 
and provide an avenue for us to respond. 
A healthy business climate is essential to 
a healthy Hawaii and the Chamber works 
to promote that every day.

ROY CATALANI
CLIA Consultant, 
Catalani Consulting Services

CHAMBER AT THE FOREFRONT AS ADVOCATE FOR LOCAL BUSINESSES


